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C A R E E R  S U M M A R Y  

Art Director and Brand Strategist with 20+ years leading integrated marketing, visual identity, and multi-channel creative 
initiatives for federal agencies, nonprofits, and private-sector clients. Deep expertise in brand governance, executive 
presentation design, editorial and environmental design, motion graphics, digital publishing, and Section 508 accessibility 
compliance. Known for translating complex, mission-critical subject matter into clear, strategic creative that earns stakeholder 
trust and sustains brand continuity across organizational and contract transitions. 
 

C O R E  C O M P E T E N C I E S  

Creative Direction, Brand Strategy, Brand Governance, Integrated Marketing Campaigns, Visual Communication, Executive 
Presentation Design, Information Design, Data Visualization, Motion Graphics, Video Production, Digital Publishing, Experiential 
Design, Environmental Design, Editorial Design, UX/UI Collaboration, Section 508 Accessibility Compliance, Cross-Functional 
Leadership, Stakeholder Engagement, Vendor Management, Production Management 

 

P R O F E S S I O N A L  E X P E R I E N C E  

Creative Director, Owner  Corecentric Design LLC    May 2004 – Present 
• Directed brand identity systems, marketing collateral, website design, and social media creative across government, small 

business, nonprofit, and entrepreneurial engagements. 
• Continued as lead designer for the ASA(ALT) Weapon Systems Handbook (2020–2021 and 2024 editions) as a direct 

freelance engagement; for the 2024 edition, transformed the 400+ page print handbook into a fully interactive, Section 508-
compliant digital publication optimized for desktop and mobile, significantly improving navigation, usability, and accessibility 
for Army stakeholders. 

• Lead Designer and Production Manager for the USASMDC Global Defender magazine (2018–present), continuing a client 
relationship begun at BRTRC as a subcontractor to Serco; overseeing concept development, layout systems, photography 
integration, and full production from brief through press approval and Section 508-compliant digital delivery. 

• Produced promotional videos, motion graphics, and environmental/experiential design. 
• Developed brand identities and campaign assets across martial arts, education, nonprofit, and private-sector markets. 

 
Art Director  MirLogic Solutions Corporation    October 2021 – September 2025 
Position concluded due to federal contract end under a government Reduction in Force (RIF). 

• Maintained enterprise-wide brand governance for DHS OBIM across 10+ years of continuous service, sustaining visual 
identity integrity through multiple contract transitions. 

• Directed creative strategy and execution across print collateral, executive leadership briefings, training materials, social 
media campaigns, and multimedia initiatives. 

• Designed high-stakes stakeholder presentations and strategic communications for senior DHS executive leadership and 
interagency audiences. 

• Led motion graphics and animation production to enhance engagement in training and communications programs. 
• Partnered with cross-functional teams (program managers, subject matter experts, and compliance staff) to align creative 

deliverables with program objectives and federal standards. 
• Directed internal marketing for MirLogic, spanning brand collateral, business cards, website redesign, newsletters, and social 

media graphics for both internal and external communications. 
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Art Director  Serco Inc.   April 2021 – October 2021 
• Retained as Art Director following Serco’s acquisition of WBB; continued uninterrupted support for DHS OBIM and federal 

program clients through contract transition. 
 

Art Director  Whitney, Bradley & Brown (WBB)   October 2019 – April 2021 
• Retained as Art Director following WBB’s acquisition of BRTRC; continued leading creative strategy and execution for DHS 

OBIM, IDEMIA NSS, USASMDC, and additional federal clients. 
 

Art Director  BRTRC Federal Solutions   April 2017 – October 2019 
• Promoted to Art Director; led initial brand development and enterprise rebranding for DHS OBIM, IDEMIA NSS, and 

USASMDC; established comprehensive identity systems from strategy through execution. 
• Extended brand systems into experiential applications including signage, wayfinding, trade show, and office installations. 
• Served as lead designer and brand steward for the ASA(ALT) Weapon Systems Handbook (2016 and 2018 editions), 

managing end-to-end layout, typography, infographics, photo integration, and structured navigation for the 400–436+ page 
biennial Army acquisition reference publication. 

• Launched the USASMDC Global Defender magazine in 2018 as lead designer, establishing the publication’s visual identity, 
layout system, and production workflow; a client relationship that has continued uninterrupted to present. 

 

Senior Graphic Designer  July 2006 – April 2017 
• Began supporting DHS OBIM as embedded senior designer, initiating 10+ years of continuous brand stewardship across DoD 

and DHS programs. 
• Led development of Interactive Multimedia Instruction (IMI) certification programs, including SCORM-compliant e-learning 

modules requiring 80% proficiency for completion. 
 

Graphic Designer  July 2002 – July 2006 
• Designed exhibit graphics, brochures, and marketing materials for major campaigns, conferences, and program initiatives. 

 

V O L U N T E E R  E X P E R I E N C E  

Storm Drain Mural Artist  City of Rockville / VisArts    May 2016 – June 2016 
• Selected to design and execute a public mural promoting environmental awareness and community engagement. 
 

Freelance Designer  Probonafide    April 2006 – April 2013 
• Provided pro bono branding and design services to nonprofit organizations. 

 

T E C H N I C A L  S K I L L S  

Adobe Photoshop, Adobe Illustrator, Adobe InDesign, Adobe Acrobat, Adobe After Effects, Adobe Premiere Pro, Adobe Animate, 
Blender, Figma, WordPress, HTML, CSS, JavaScript, Microsoft PowerPoint, Microsoft Word, Microsoft Excel, Procreate, Canva 
 

E D U C A T I O N  &  C E R T I F I C A T I O N S  

The Corcoran School of the Arts and Design, George Washington University 
Bachelor of Fine Arts, Graphic Design (1997–2001) 

General Assembly 
Front-End Web Development (2015) 


